George T. Macropulos
George Macropulos is a corporate communications and digital marketing consultant with more than 25 years of experience, specializing in integrated media development. His firm, GeoMac, Inc., provides consulting and digital production to a variety of companies in the Chicago area.

George is a strategic thinker who is adept at managing innovative projects supporting business plans and he has a strong track record of leading corporate work teams and building excellent vendor relations.

Prior to providing consulting services with his own company, he has:

· Worked in the Fortune 500 corporate world as Director of Creative Media for SBC Ameritech;

· Started up a marketing communications business venture, Dolphin Marketing Communications; and

· Held a leadership role as Vice President of Development in a smaller company environment, DNA Visual Business Solutions.

His experience has spanned development in all media formats and in the management of integrated media campaigns.

 
At DNA Visual Business Solutions, George managed the firm’s creative and technical development and supervised all production staff and freelance personnel. He served as executive lead on projects such as development of the Britney Spears Web site and for CD-ROM in-store marketing programs for Kellogg’s Special K cereal. He also provided consulting services to Northwestern University’s School of Law to improve the usability of their Internet and intranet sites, based on marketing research with students, faculty and applicants.

George is also a founding member of Dolphin Marketing Communications, a company serving middle-market clients such as Corn Products International, Portland Cement Association and Howmet Corporation. George’s role at Dolphin is to develop digital marketing communications and to move clients into commerce-enabled Web applications.

At SBC Ameritech, George headed up an internal agency team that produced more than 700 video, multimedia and Web projects on an annual basis. He also worked on special projects involving the marketing of Ameritech's Internet and intranet communications product lines and helped develop strategic communications in support of Ameritech’s launch of cellular long distance. 


George has a Masters of Science degree in communications from Northwestern University and his undergraduate degree from Southern Illinois University is also in communications with a minor in Psychology. 

